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The 2026 UCI Gravel We

R

e ~ . Nanhnup)Western Australia
S October 8-11

: :'Supported by Tourism Western Australia, this W|II 3
: :;{be the first UCI Gravel World Championshipsto'
‘ever be held in Australia. It will be the pmnacle ‘‘‘‘‘ uiy
_event of the 2026 UCI Gravel World Serles

".;-,;,With the 2027, 2028 and 2029 Championsh‘ips hosts
« already confirmed in Europe and the Middle East,
“the opportunity to partner for a UCI-sanctioned
_gravel cycling event of this level of prestlge in
“ ‘Australia with local, national and international
_reach may not be avallable agam o] many years.

There are two racmg categorles — Elite and Age
Group Elite rlders gather Championship points

o Broadcast free to- a|r |n Au}tralla,,and to over
120 countries and Onlme '55‘.%;}:{;‘.: : -

‘-i, And by finishing in the top 25% of their age =
~ . group, non-professional participants can enter: =
the UCI Gravel World Champlonshlps where the

« Supported by a week Iong beachSIde
entertainment hub in Busselton the Events
Capital of Western Australla %
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World class racing ' | |
in Western Australla

The gravel roads of Western Australia,
centred around the South West highlands
cycling town of Nannup, are unlike
anywhere in the world.

Sheltered by ancient forests, plantations
and farmlands, it is not uncommon to see
kangaroos and emus crossing the steep,
verdant valleys and hills. The surface
quality is some of the best in the world.

The 2026 World Championships course N
offers the highest percentage of P
true gravel racing of any UCI World
Championships race to date. Climbing
through magnificent forests and farms,
the route is one of the world’s most

spectacular and undiscovered gravel pax?
challenges.

Direct non-stop flights to Perth from ot S
multiple cities across Asia and Europe . '-‘q TR ATR )
(London, Paris, Rome), linked with the local s/ ="« &
Busselton regional alrportjuﬁa 35-minute | ' ¢ 4 |

drive from Nannup, mean this hldden

paradlse is closer than ‘many. reallse
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_since 2018..SEVEN has been part of the ucl . ol 2
,Gravel World Serles since 2022 ..

‘ r_ﬂ'he 2026 race saw over y10]0]0) competltors RN
< participate. Surveyed riders express near 5

! Universal satisfaction (99 %) with the race.

s

s

The scenically beautiful riding experience,
“course challenge and event organisation
+ ‘are mentioned as particular highlights by
2026 racers. 89 % of participantsintend ' .
_ toretufn to SEVEN in 2027 and event = * ®

advocacy is extremely h|gh (+75 NPS) &
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Expected market and exp sure

The UCI Gravel World Championshipsisan
international event. In 2025, competitors from 5 .

countries participated. n '
~r 3.

The inclusion of both elite and age-group racers ‘ ‘
encourages a wide target audience of both men and
women aged from 19-75 years. All are outdoors and
adventure enthusiasts, most with medium to high«
disposable income.
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The race will be televised via free-to- alr.T. in
Australia and by international broadcast to ov

&
er '
120 countries as well as'available as a I|vestreag * =
YouTube. ‘ _
. . 3 oV

Expected audience: ~3 N —. -0.1, L-_f,,
« Competitors (2,000+): Elite and amateur grav_el :"' ! ] %/
racers, domestic and international. 5% | ' - “\‘

« Mass participators and spectators (10 000+)
Gravel cycling enthusiasts, domestic and -

international, over the course of the G7.Gravel \ %

Adventure week preceding the race. |
« Cycling Industry: Brands, merchants, prot ers

event organisers, tour operators, and medla

« Viewers: Cycling enthusiasts tuning in to t e live
broadcast and global social media. -

i

Image: Sportograf, 2024
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(one ava category exclusivity across all sponsorship tiers)

Benefits
- Exclusive naming rights incorporation with UCI brand: the event will be referred

‘to as the 2026 [Title Partner] UCI Gravel World Championships”.
— Vlsual identity (logo) incorporated alongside the Gravel World Championships.

Marks in all race materials, course infrastructure, marketing and promotion,
J website and media platforms.

randing rights to approximately 10% of total racecourse signage-the most
prominent and exclusive branding presence.

Possibility to include two inflatable structures along the course.

Multiple broadcast mentions in official race commentary, as the 2026 [Title
Partner] UCI Gravel World Championships®”.

Access to media assets for use in post-event campaigns.

Option to engage Event Organiser’s locally-based video production team to
produce social media and web-ready video content.

» Race course segment naming rights (section TBC).

Prominent Race Village Expo stand, and option to activate additional
promotional stand at Entertainment Hub in Busselton.

VIP Hospitality passes for 30 employees or guests.

Investment
AUD $350,000



Viain'Eartner,
(two available = category exclusivity across all sponsorship tiers) B

»* Visua iden |ty(Iogo)|ncorporated pelow the Gravel' World

EN

amplonshlps Marks in all race materials, course infrastructure,
marketing and promotion, website and medffplatforms

Share of approximately 20% of total racecourse signage (=10 (oper
partner).

Possibility to include two inflatable structures along the cotfse.

Inclusion in official race commentary notes and information pack.

» Access to media assets for use in post-event campaigns. [

Option to engage Event Organiser’s locally-based Vidéo |
production team to produce bespoke sponsor highlights reel.

Two product content posts on official event social media feeds.

Naming rights to one of the two main Fan Zones of course.

a
Prominent Race Village Expo stand, double standard size.

Complimentary access to Social Hub'venue in Busselton to host
bespoke function for riders, clients, customers or general publicin
week before or on weekend of event.

» VIP Hospitality passes for 15 employees or guests.
« Opportunity to leverage Race Ambassador/s to support acti\/\‘ty.

Investment
AUD $150,000




s Official Partner
g o (tw'éh‘tyavallable)

* Beneflts :
« Visual identity (logo) incorporated below the Gravel World -q
Championships Marks in all race materials, course infrastructure,
marketing and promotion, website and media platforms.

« Share of approximately 50% of total racecourse signage
_ (=2.5%per partner), with guaranteed broad course coverage.
» Should sponsors not be secured in higher tiers, this will increase. S

» Possibility to include one inflatable structure in the Race Village.

» Inclusion in official race commentary notes and informationypa
» Access to media assets for use in post-event campaigns.

@ « Option to engage Event Organiser’s locally-based video g,
Pres™> Mproduction team to produce social media and web-ready’ V|deo
g iContent. g A,

Y

. Race Vlllage Expo stand.

P H ospltallty sasses for 5 employees or guests

[1) everage Race Ambassador/s to suppor‘t\a¢tﬁnty§ ‘
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Official Supplier

(twelve available -category exclusive)

Benefits ®

Visual identity (logo) incorporated below the Gravel World *
Championships Marks in all race material;, ourse infrastructure,
marketing and promotion, website and media pla

Naming rights as Official 2026 Gravel World Championships
[category] Supplier (external use subject to UCI and Eve
Organiser approval).

e\
Share of approximately 20 % of total racecourse signage =
(=1.5%per partner), with guaranteed broad course coverage.
Should sponsors not be secured in higher tiers, this wﬂ.lu ‘

Inclusion in official race commentary notes and infc
pack. ]

} :
Access to media assets for use in post-event cghi paig e

Race Village Trade Expo stand, or bespoke location agreec S .

VIP Hospitality passes for 5 employees or guests.

« Complimentary entry for 2 riders in the Adina Farms Shakeout & ;",,, 154 : |
People’s Ride on the Wednesday before race weekend (Oct 7th). .' will h ‘
- Potential to leverage Race Ambassador/s to support activity(TBC = : \
based on Race Ambassador availability). , e, ' & AN -
Investment s T : | e Mo S W S
AUD $20,000 TIEE i P : 3
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Race Village Gravel Trade E

Showcase your brand at the official Race Village Gravel Trz )¢
located adjacent to the Start/Finish chute. The Expo is a guaranteed
high footfall area for riders and spectators alike. ‘-

Maximise your brand visibility by providing promotional items that
will be immediately noticeable in media and digital coverage of the
extensively filmed finish chute and Race Village hub.

Benefits

e« 6m x 3m or 6m x 3m trade stand space, with electrical supply
provided (larger spaces also available).

« Inclusion in official race information packs.

« Access to media and photography assets for use in post -event
campaigns. S,

« VIP Hospitality pass.

« Complimentary entry for 2 riders in the Adina Farms Shakﬂt & /
People’s Ride on the Wednesday before race weekend (Oct 7th) ;

<reoi

Investment '
Premium AUD $3,500 +GST - Standard AUD $1,250 +GST

Expo stand packages are flexible and scalable
to suit your brand'’s requirements

11
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_wYour guests will keep up to date with live coverage
of the race shown throughout the VIP area on large
format screens and be in the thick of the action as riders
complete their finishing laps of the race.
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VIP Hospitality Packages

Host your guests, clients and employees with entrance
to the official VIP Hospitality Zone, located along the
Start/Finish chute. With unlimited fresh catering, wine,
beer and soft drinks, your guests will enjoy a fun and
unique day of sport and socialising.

Benefits

Investment
From AUD $4,000

Individual passes negotiable on request

VIP Hospitality passes for 10 employees or guests:.
VIP parking passes for 2 vehicles.

Access to photography assets for use in post-event
communications.

Potential to leverage Race Ambassador/s to support !
activity (TBC based on Race Ambassador availability).

l.



Customisation Options

We understand that every sponsor has unique goals and
preferences, which is why our sponsorship packages can
be tailored to your specific needs within each Tier.

From the size of your branded space to the number
of activation zones, we can work with you to create a
sponsorship that aligns perfectly with your marketing
objectives.

Get ready to be part of an event that offers exceptional
exposure, unparalleled engagement, and the perfect
environment to elevate your brand.

CONTACT

Kasia Shepherd
kasia@cyclingeventures.com
+61(0)448 008 199

www.gravelchampswesternaustralia.com
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